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Analysis Based on Market Data and 
Reported Developer Experiences 
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Why Marketimpacts.com Studied the 
Android Market 

• While the new Android 
Market was being 
deployed in Mid 2011… 

• The Marketimpacts.com 
QuickClick Series of apps 
were released. 

• The QuickClick apps gave 
us insights into a number 
of niche markets and 
Android Market search. 
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What’s Been Your Experience 
with the Android Market? 
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Sample of Observed Improvements 
from Message Boards 

• Less impact from 
keyword spamming. 

• More meaningful search 
results. 

• Like the new lists. 
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Sample of Developer Issues 
from Message Boards 

• Can’t find apps using app name. 
• Inconsistent and unfair search 

results rankings. 
• Market app “bugs”. 
• Inconsistent install numbers. 
• Order of comments not right. 
• Rapid changes in developer 

income. 
• Requests for more 

communication from Google. 
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Comments from Google 
on the Android Help Forum 

• They have been enhancing Market search to help 
users more easily find apps. 

• Their data suggests that Market changes have 
enabled users to find the apps they're looking for 
quicker and easier. 

• Some developers have noticed that their apps 
have moved up or down the search rankings 
after these changes. 

• Help forum should be focused on user issues and 
is closed to developer issues. 

• If anyone has a specific query that they think is 
not surfacing the best apps, they welcome 
feedback. 
https://support.google.com/androidmarket/developer/
bin/answer.py?hl=en&answer=136601 
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Notices in Developer Console 

Research and Analysis by Marketimpacts.com 8 



Google I/O 2011 Presentation 
Android Market for Developers 

http://www.youtube.com/watch?v=GxU8N21wfrM  

Eric Chu, Android Developer Ecosystem 
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Watching this 
helpful 
presentation is 
recommended. 

http://www.youtube.com/watch?v=GxU8N21wfrM


App Discovery 

Top apps 
featured in 
lists: 

“Long tail” 
majority of 
apps are 
found with 
search. 

• Featured 

• Editors Choice 

• Top Paid 

• Top Free 

• Top Grossing 

• Top New Paid 

• Top New Free 

• Top Developers 

> 250,000 apps < 10,000 apps 
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The Long Tail of Apps 
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Found 
with Lists Found with Search 



Market Search Filtering 
Website: 

Mobile: 
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New Measure of App “Stickiness” 

• Recent installs vs. uninstalls (or a 
proprietary formula like this.) 

• Uninstalls accounted for more accurately. 

• Chart of installs in last 30 days now 
included in the website market app pages. 
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Shifting Importance of Keywords 

In app name. 

In first paragraph 
of description. 

In main body of 
description. 
 
Less emphasis here 
due to keyword 
spamming. 

Search terms 
are parsed, spell 
corrected and 
analyzed for key 
words. 

In search terms. 

Heavy 
weighting. 

 
Need to enclose 

name searches 
in quotes to find 

exact matches. 

Heavy 
weighting. 
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App Name Issues and Strategies 

• Search algorithm is 
parsing app names. 

• Search term spell 
correction. 

• Use quotes to find 
exact app name. 

• Plays on words and 
abstract names may 
not be as effective as 
plain words for search. 

• Add plain key words 
to abstract names. 

Example: 
 
Adding the 
keyword 
Radio to 
abstract app 
names. 
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Changes Observed in Search Ranking 

• Added “Sticky” factor. 
• Weighted key words in 

app name. 
• Less emphasis on key 

words in the app 
description body after 
first paragraph. 

• Selective higher 
placement for paid apps 
in mobile market search. 

• Changes in relative 
importance of ranking  
factors. 
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Search Results Example 

10,000+ 

Total Recent 

100,000+ 

1,000,000+ 

10,000+ 

100,000+ 

100,000+ 

1,000+ 

Downloads Possible Rank Factors 

Recent Total Name Paid 

Rating 

Rating 

3.7 

4.7 

4.3 

4.6 

4.0 

4.4 

4.3 

Data Collected on 11/30/2011 

1 - 5 
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Search Rank Algorithm is Proprietary 
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No Single Factor Drives Ranking 
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Importance of App Name and Sticky Factor 
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> 250,000 Downloads Has a Big Influence 
but Does Not Overwhelm Other Factors 
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Paid Apps Selectively Placed 
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iPhone App Search 
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Amazon.com App Search 
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Windows Phone App Search 
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Some Observations About 
Other App Markets 

• Search rank criteria 
are not obvious. 

• The keywords in app 
names are given 
significant weight. 

• All the app markets 
are dealing with the 
same challenges. 
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Some Suggestions for Google 

• Make Market search 
filters available on the 
mobile version of the 
Market app. 

• Create a password 
protected forum for 
developers to discuss 
development issues 
among themselves 
and with Google. 
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